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Current market attractiveness of specific markets
Mean value, how the current economic attractiveness of the following markets is assessed
(from -2 = very unattractive to 2= very attractive)
Base: All producers and exporters, which either currently distribute wine or plan to distribute wine tothe following markets by 2021
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Expansion of wine range to new countries of origin
% of marketers, which plan toexpand their wine range to the following new countries of origin

Base: All importers/distributors and retailers, who plan to expand their wine range to new countries of origin by 2021
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Current and future economic condition within the company
Showing the Saldo (positive minus negative opinions) for the current (now) and the future (in 12
months) economic condition within the company B cositive (@ unchanged (@B negative
Base: All participants (n=2,230)
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The different players of the wine market generally report 3 positive economic condition of their company in 2018
Producers: small wineries expect an improvement of economic conditions while cooperatives expect a deterioration for 2019
Intermediaries: both exporters and importers expect an improvement for 201g
Retail: Specialty retail expect unchanged conditions while wholesale and on-trade expect somewhat weaker economic conditions.
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Weitere Informationen unter:

www.prowein.de bzw. in den sozialen Netzwerken
Facebook: www.facebook.com/ProWein.tradefair
Twitter: https://twitter.com/ProWein
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